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‘The medium of podcasting and the personal nature of it, the relationship you build with your
listeners and the relationship they have with you - they could be just sitting there, chuckling and
listening... there's nothing like that’ - Marc MaronIf you're looking for a step by step walkthrough
on how to start a podcast right from the ground with no previous experience, then keep reading…
Podcasting is the expressional medium with therapeutic value we’ve been missing in our lives for
decades. Luckily, popularity has been growing exponentially over the last few years - did you
know the number of Americans who are weekly podcast listeners over the last 7 years has
tripled? Let alone a 24% increase in the UK from 2018-2019.Although there’s never been a
better time to get into podcasting, with all the contradicting and often false information scattered
all over the internet, it’s no wonder why so many people often struggle to find a starting point
when there’s so many conflicting views on what the best quality equipment is, what launch
strategy should be used, and even editing. In fact, it can even create the illusion that starting a
podcast is a daunting and time-consuming process.In Podcasting Made Simple you will
discover:The X factor that leaves listeners craving their next fix of your contentThe secret to
creating an immersive parasocial relationship with your audienceWhy trying to monetize
incorrectly can actually ruin your chances of turning your hobby to an incomeThe simple,
straightforward guide to recording and editing (equipment recommendations included).How to
choose and execute the launch strategy that’s right for youHow to format the perfect email that
will get sponsors running your way, even if you have a low listenershipThe single most important
voice technique you can use to stand outPlus, as a bonus you’ll also get Podcast Marketing:
How to Easily Grow Your Listeners in the Thousands and Make a Lasting Impact with Your
Brand. This book will help you grow your listenership by taking you from confused and doubtful
to clear and confident in growing your show and attracting your ideal audience in the masses.In
Podcast Marketing, you’ll discover:How to craft a compelling message to attract your tribeHow
to organically growing your subscribers in the thousandsHow to use social media to grow your
listeners on autopilot through positive ecosystemsHow to scale your audience in the cheapest
and easiest way using the PGL Strategy11 tricks to skyrocket engagement with your
audienceThis digestible guide is made for people who have no experience, so yes, this will work
for you even if you’ve never spoken into a microphone. Even if you’re not a technology guru, and
have no presence on social media. Even if you have an extremely busy schedule and a low
budget. Even if you think your content ideas are absolutely absurd and no one will listen. Even if
there are thousands of podcasts similar to yours already published, and you have no marketing
experience.Oh, and did I mention there are 4 free bonus resources attached?The Niche Down
Accelerator: a streamlined process to help you identify your target audience and capture them -
Bonus #1The exact pitching template a friend of mine used to increase their monthly listeners by
over 300%- Bonus #2Content Creation Cheat Sheet: Turning a chore to a breeze - Bonus
#3MTP Framework: Clarifying your show’s purpose to galvanize your audience and turn them to



raving supporters - Bonus #4If you’re ready to start your podcasting journey off to a bang, scroll
up and click the ‘Add to Cart’ button now!

About the AuthorStephanie Torta is a Senior Media Developer and an accomplished graphic
designer, videographer, and photographer with over twenty years’ experience including teaching
graphic design at Boston University and Emerson College.Jonathan Torta is a lifetime DIY
enthusiast constructing various automated devices, computers, Tesla coils, and robots, with
over 8 years constructing and modifying a variety of 3D printers to maximize their capabilities. --
This text refers to the paperback edition.
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Podcasting for Beginners: Value EditionHow to Start and Get Your First Thousand Downloads,
Featuring Podcasting Made Simple + Podcast MarketingDaniel LarsonContentsDEAR VALUED
READER…Introduction1. Envisioning The Dream And Knowing Why2. Designing The Podcast
That Suits You3. Understanding and Implementing the Catalysts for an Immersive Show4. The
Complete And Concise Guide To The Technological Side Of Podcasting5. The 4th Dimension:
Guests, Research, And Essential Interview Skills6. Launching Made Simple7. How to Bring Your
Podcast to the Immediate Attention of Hundreds, Then Thousands of Eager Listeners8. Building
Your Brand: Helping YOU Stand Out in The Vast Ocean That Is Podcasting9. The Foolproof
Recipe for Long Term Success10. How to Turn Your Hobby into
IncomeConclusionIntroduction11. Knowing Your Target Audience12. Growing Your Community
Organically And Leveraging It13. Crafting Your Message Through Branding14. Scaling Through
Guesting And Mutualistic Relationships15. Growing With Social Media And Being A Content
Creator16. Crafting Killer Ads That Convert17. Building Your Own Platform And Being Seen With
SEO18. Bonus ChapterConclusionDEAR VALUED READER…Resource ListDEAR VALUED
READER…Grab your 4 free bonus resources and discover how my friend Jake got to 300k/
monthly downloads in under 7 months without using social media via the link below.Daniel
LarsonPodcasting Made Simple: The Step By Step Guide On How To Start A Successful
Podcast From The Ground UpIntroductionPodcasting is the rewarding medium we've been
missing for decades that allows you to discuss your passions, share your message with the
world, and have a massive impact on people’s lives. With more than 6.5 million weekly listeners
in the UK and over 72 million weekly listeners in the United States, there are literally millions of
people waiting for you to impact their lives with your message. Additionally, podcasting is a
trending business model that carries as much bite as it does bark. The fact that more than half of
listeners are interested in buying products they learned about through a podcast, renders it a
hobby with a highly profitable potential.The fact that you are here proves that I don’t need to sell
the idea of podcasting to you. You have already decided that you want to start podcasting. Now,
you are looking for details on how to do it! Fortunately, Podcasting Made Simple contains
everything you need to get started.There are many reasons why you may be interested in
starting a podcast right now. You may desire to build a passionately engaged audience that is
inspired by what you talk about, just as much as you are. Even if you are not entirely sure of what
that passion is yet, you can feel in your heart that there is something worth talking about that is
longing for your attention, and capable of having a huge impact on your listeners. Or, you may
have an idea of a podcast that should exist but doesn’t yet, so you want to be the one to get it to
market. Maybe, your number one focus here is to market your existing business or create a
brand new business through your podcast that will earn you an incredible profit. No matter what
your reasoning is, you can be sure that podcasting is a great way to fulfil your needs and that you
will discover exactly how to do that right here.In this book, I’m removing every inch of uncertainty
from your experience so that you know the exact steps to take to create your podcast and reach
all of your podcasting goals, every single time. With the steps I share, you can develop your own



professionally produced, highly captivating show that nurtures your passion for sharing while
capturing the attention of listeners everywhere.The comprehensive guides inside Podcasting
Made Simple will cover everything from creating a viable plan for your podcast, branding and
marketing your podcast, what equipment you need for the best sound and experience, how to
edit, produce, and share your podcast, and more. Even if you are not particularly outgoing, you
will discover how to find your unique voice and share it with the world through your podcast.
Each chapter is full of specific strategies and instructions that will help you minimize the hurdles
and launch your podcast into success in minimal timing. You will discover that, although this can
be a business model, podcasting is a fun experience that can bring a lot of joy to your life. I,
myself, have experienced the magnificent joy of sharing my own passion through podcasts, and
I can vouch that there is something so wonderful about being able to show up, talk about
something you love, and experience the fascination of everyone who listens to your show on a
regular basis.Over recent years, I have grown to love and care for the ever passionate podcast
community. Despite the growing size and popularity of podcasts, very few guides exist that go
into great detail about the specifics around creating a highly successful and profitable podcast. I
want to change that. I want to provide you with an excellent launch pad so that you can take your
enthusiastic beginner’s mentality and turn it into your own ultimate success story. My goal here is
to provide you with specific action steps you can take, free of any contradictory information, and
thoroughly researched so that you know you are doing everything it takes to generate a
successful podcast. Whether you want to have a solo podcast, a talk show, or a hand over-fist
profitable business model, you will discover everything you need to generate success right here
in Podcasting Made Simple.I must admit, writing this book is as much for my pleasure as it is for
your benefit. Over the past years, I have become obsessed with finding new, innovative ways to
develop a podcast, as well as understanding tested and respected methods that get results.
Having an outlet for me to put this all together while developing a cohesive and comprehensive
guide for you has been a blast for me. I hope you will find it to be a great asset for you as you
take on the exciting process of creating, recording, publishing, and promoting your podcast.I
suggest you read this book over ten days, reading one chapter per day, so you can fully absorb
all of the valuable information here in this book. The more you understand the secrets of brilliant
podcasts, and all of the steps that go into making one, the easier it will be for you to turn your
podcast into a great success. By the end, you will have an excellent understanding of what it
takes to develop a successful podcast from start to finish. This way, not only are you aware of
what you need to do, but you also understand how and you can feel confident in achieving your
goals through a simple step-by-step process.It is important that you understand that podcasting
can be highly profitable, but it is not a get-rich-quick scheme. You must be willing to take the
necessary action to turn it into a success and push yourself to reach all of your goals. If you do,
however, you can make an incredible profit off of your podcast. Not only that, but you can also
take your entire brand and transform it into multiple profit streams, effectively growing your
income-producing abilities. Once you have an established audience, money can be made, and



you can achieve financial stability through your podcast. The trick is, you have to genuinely love
what you are doing and be willing to do it without any revenue coming from it, as this level of joy
ensures that you have the passion and devotion required to turn a profit. With this deep level of
commitment to something you love, you will have the energy to show up with passion and
consistency, enough so that your audience stays engaged. When your engaged audience
begins to form, the opportunity for earning an income starts.After years of researching podcasts
of all sizes, and investing time in understanding the ins and outs of what it takes to develop a
successful podcast, I am confident that I can show you the way to success with your own
podcast. The methods I unveil to you in this book have been used by the most successful
podcasters who are both profitable and wildly in love with the work they do and work in a low-
stress way.If you implement everything instructed to you in this guide, you will be able to turn
your podcasting vision into a reality. Whether your goal is big or small, you will be able to
transform it into an enriching journey that amplifies your life in many ways. This book is the most
well-informed source of information to guide you to make the best decisions that will best serve
you and your audience through your podcast. You already know this is something you want to
do, so now you have to put your head down and make it happen. With podcasting, you truly will
get out what you put in, so don’t let your dreams remain idle ideas that stay untouched in the
depths of your mind. Release them, research them, and turn them into your reality. The time is
now.In case you are worried about being late to the podcasting party, I want to assure you that
you are not. You have made it just in the nick of time! However, podcasting is a rapidly growing
medium, and thousands of new podcasts are popping up every single day. Everyone wants to
have their share of success in the podcasting world, while also getting to have a say on the
things they are most passionate about! If you really want to strike it large, you must not put it off.
You must start developing your podcast right away and get it to market as soon as possible. The
quicker you are to jump into action now, the larger your podcast will be. The longer you wait, the
more saturated the market gets, the quieter your voice gets amongst the thousand others and
the more challenging it becomes to climb your way to the top. Let everyone else sleep on this
incredible opportunity while you become one of the ones who made it happen.As we dive into
this book, for the sake of transparency I’d like to preface something. Daniel Larson is in fact a
pen name, and there are two of us operating behind it. I know, weird huh? And maybe a little
confusing. We (Taig and Anthony) are recent university graduates who’ve owned a publishing
company for years - since we were students, in fact. We learned a lot about marketing and
immersed ourselves in the podcasting community for months before writing and launching this
book (and we even have our own podcasting communities now, with a total reach of over 7000
members). From then to now, we’ve seen common themes and trends of the struggles and
challenges people go through...and also of what seems to work really well time and time again,
for different shows. We wanted to compile all the best proven practices in one resource to help
passion driven but confused individuals looking to start and grow their podcast, become clear
and confident on the best way to turn their idea into a successful show and build a loyal



audience. Podcasting Made Simple is more than just the title of this book, it’s our brand. For
simplicity, the book will proceed from the perspective of a singular Daniel Larson. I think all
parties can agree here that a book written in the plural first person would be…distracting.Action
is the first step in reaching your goals, so buckle up; you’re about to start a thrilling journey that
will transform your life. Let’s begin!Envisioning The Dream And Knowing WhyIf you are not
already convinced, podcasting is an incredible medium to get into. The unique power of a
podcast is that it captures your audience’s attention, creates a unique and personalized
connection between yourself and your audience, and connects you with your audience at any
time. Unlike blogs or videos, where your audience must have time to actively read or watch your
content, podcasts can be consumed on-the-go. As you likely already know, our modern world is
all about go.Aside from fitting your business into their busy schedules, podcasting gives you the
opportunity to provide an abundance of benefits to your audience. You can offer entertainment,
education, interviews, or any other number of unique listener experiences that provide your
audience with a wonderful reason to tune in for every episode. Truly, there are many great ways
that you can benefit your audience through the power of your podcast.Your audience isn’t the
only one benefitting from your podcast, though. Although you may be creating your podcast for
your audience, and promoting it so that you can connect with your audience, there are many
benefits that you stand to gain from your podcast, too. One great value you gain from your
podcast is offered in the form of therapeutic value. Therapeutic values such as learning to
become a better individual through giving people a voice, feeling a sense of personal
accomplishment for something you put together yourself, and being able to express yourself and
your thoughts all have highly therapeutic values. The level of pride you feel in yourself as you
celebrate your own successes is wonderful for your self esteem, self-confidence, and overall
sense of self-worth.Another benefit you gain from your podcast is known as a parasocial
relationship. Parasocial relationships are one-sided relationships that form between media
personas and their audiences. The easiest way to understand a parasocial relationship is to
consider a media persona you adore, such as a singer, actor or actress, or other media
personality. Now, consider the way you feel about that person. Chances are, you feel like you
have some form of meaningful connection with them, despite the fact that they have no idea who
you are. Still, because you are a part of their overall audience, they care about you and add to
the relationship, just not on a personal level. Parasocial relationships can be healthy to an extent,
offering a sense of belonging and creating a wonderful sense of community. However, it is
important that you do not rely exclusively on parasocial relationships in your life, or you will begin
to feel lonely and disconnected from the world around you. As you grow, continue to nurture
interpersonal relationships you develop through your podcast. This will not only support you with
growing your podcast but developing your sense of wellbeing, too.Before you can tap into all of
these benefits you and your audience both gain, you must know why you are here building your
podcast in the first place. What specifically has drawn you to podcasting, and why is this such an
important dream of yours? What about this dream makes it worth pursuing, and how are you



going to use this to compel you to keep going? The answer is in the details...One of the biggest
mistakes new podcasters, or business owners in general, can make is failing to clearly define
what their dream is and why they want that dream. Without these two elements, you are setting
yourself up for failure. A dream gives you a clear sense of direction and a tangible measuring
stick to monitor your results with, while a reason why gives you the fuel you need to reach those
results and fulfill your inevitable dream.To define your dream requires a two-pronged approach.
You must first let yourself go, free of any expectations, to write down everything you truly want for
your podcast. At this point, you want to imagine that your podcast is already a massive success
and that it has become everything you hoped it would be and more. Use this imaginative game
to define what success looks like for you. Be as specific as you possibly can, as details help
drive success. Vague statements like “I make $10,000 a month and people like me” are not
going to provide you with a clear vision to work toward. If anything, these indecisive statements
will actually drive you away from putting effort in because it leads to you feeling overwhelmed by
the statement you have made, and confused with how to proceed. Rather than giving you an
“open-ended dream to run toward,” it ends up boxing you in, making you feel like there is no
point trying because your dream is too big to achieve.Instead, try creating statements like “I
easily earn $10,000 through advertisements, sponsorships, and affiliate marketing deals, and I
feel relaxed and confident doing it. My followers are engaged, enjoy listening to me, and
contribute to the community that I am building through my podcast with their own anecdotes,
willingness to participate, and loyalty to listening.” Dream about what your studio will look like,
where your podcast will be produced, and what it will feel like to vocalize your opinion on things
you are passionate about. Consider the relationship you share with your audience, what it will be
like, and how fun it will be to partake in that relationship with the people who are following you.
Even allow yourself to dream of your brand, and how your brand will represent you and your
podcast, and come to be a point of excitement for your audience.If you already know what you
want to speak about, you can also write down what you want to speak about in a specific
manner. Again, do not be vague about this. Get clear on what your podcast will be about, and
how your podcast will benefit your listeners. Understand what value you will be giving them and
how this value will transform their life. These specific statements are invaluable when it comes to
launching your own podcast, starting with a crystal-clear dream.If you do not yet know what you
want to talk about, see if you can define what it will feel like to be producing content for your
podcast. Do you want to feel inspired? Passionate? Entertained? Intrigued? Curious?
Mysterious? Define what the content will feel like, how it will feel creating it, and how that fits into
your overall vision of having a podcast.I cannot stress enough the importance of being specific
throughout this entire process. The clearer you can be when dreaming up these early stages, the
easier your podcast development will be because you have a clear sense of direction and focus.
The value you gain here is immeasurable, as it truly will direct you straight toward your success.
Imagine giving yourself a literal roadmap to where you are going. Rather than giving vague
directions like “head west for twenty minutes, then turn slightly south,” give yourself clear



directions. Your specific description creates a specific set of guidelines and a clear destination,
and as a result, you are far more likely to actually get there.After you have defined your dream in
broad terms, the second step is to quickly compare your dream to a S.M.A.R.T goal. S.M.A.R.T
goals are the most powerful goals you can develop, as they truly turn your plans into a
measurable destination that you can use to drive your actions. Always transform any dream into
a smart goal before attempting to fulfill said dream, as this will make it far more attainable. To
compare your dream to a S.M.A.R.T goal, you need to make sure it is Specific, Measurable,
Attainable, Realistic, and Timed, or able to be given a deadline for when you want to achieve it
by. If you can see these five elements defined in your dream, you have an excellent foundation to
launch from.Knowing where you need to go is crucial, but having the fuel to get there is equally
as important. After all, it does not matter if you know where you need to go if you have absolutely
no fuel to get you there. It is true for a road trip, and it is true for your podcast, too! The fuel to this
whole experience is your desire, resiliency, strength, courage, and willingness. In the business,
we call it your “why.” In other words, why are you even doing this? Knowing why you are doing
something, and having a truly meaningful reason for doing it, enables you to motivate yourself
and keep your energy up as you work through the process of getting yourself to your dreams.
Without a clear, meaningful reason behind why you are doing something, you will surely give up
the second things look challenging or seem to require more energy or effort than you have to
give them. In any industry, the most successful people all have a clear reason for their actions.
They know that this clear reason is the most important thing because without it they never get
anywhere. With it, they get everywhere.Defining your why is a process that must be highly
personal to you. You must know exactly what matters to you, what has the power to move you
and drive you, and what is going to get you going even when times get challenging. Most times,
people with great success decide to turn their why from a “what?” into a “who?” In other words,
it’s not what they’re working toward; it’s who they’re doing it for that matters most. Marathon
runners, for example, run for the people they love by dedicating their races to them, which gives
them the energy and strength to keep going. This is the secret to really giving yourself a reason
that is beyond powerful, and that will keep you going all the way until you reach your dreams and
beyond.See, people who go after a “what” instead of a “who” often attach their meaningful
association to something that is not particularly responsive, or worthy of pursuing. A major
driving factor many people believe they have is money, for example. You might think that the
reason why you want to do something is money. Perhaps you have decided you want to be a six-
figure income earner, or a millionaire, or even a multi-millionaire. The thing is, though, money is
non reciprocated. You will work hard for your money, and your money will fluctuate. Sometimes it
is there; sometimes, it is not there. Sometimes it is easy to come by, sometimes it eludes you,
and you cannot seem to get your hands on any. Even if you do have a lot and you master
maintaining high levels of money, money will not keep you company, behave like a friend, or offer
you anything beyond financial security and opportunity. While it may seem worthwhile at first, the
reality is that money is a fickle lover, and so it should be seen more as a by-product or a part of



the motivator, and not the driving “why” itself.The same goes for financial security, the house of
your dreams, the city of your dreams, the vacations you long for, the wardrobe you think will
make you happy, or anything else that exists in the material world. A material desire will always
let you down because the moment you acquire it, the emotional drive is gone. While you may
continue to appreciate it and be fond of it, the novelty wears off, the emotional high disappears,
and you are left by yourself looking for that next emotional high in yet another material item. As
soon as you fulfill your next emotional high, you will be left feeling unfulfilled all over again. The
sense of fulfillment from material goods will always be finite and quick to drain. Never motivate
yourself with these, as you will struggle to maintain your motivation and keep going, which can
drastically reduce your momentum and your success.A more powerful way to motivate yourself
and a way that is deeply engraved in the medium of podcasting is to motivate yourself with a
“who.” Your “who” might be someone in your life that you love very much, someone who you have
yet to meet, or the very people you want to represent with your podcast. Make sure that whoever
you choose is important to you and will continue to motivate you, even in challenging
times.When you associate your “why” with a living being, you become far more likely to achieve
your why because you experience a powerful, sustainable, and fulfilling back-and-forth
exchange of emotions that drives you. For example, if you start a podcast because you want to
give a voice to an underrepresented part of your community, the relationships you build within
that community will flourish and thrive through your efforts. As a result, you will receive positive
emotional fulfillment, which will inspire and drive you to keep going. The more you go, the
deeper the relationships become, the more powerful your work is, and the more you are driven
to keep going. This creates a sustainable source of energy that drives you to continue through
any obstacle you face so you can get your podcast on the airwaves.One thing I do want to note
is that while it may seem endearing to choose yourself as your “who” to represent your “why,” this
is unlikely to be a sustainable approach. The reason behind this is that we have a tendency to be
able to quickly and easily justify why we are no longer pursuing things, or why we are letting
ourselves down, and we can rapidly forgive ourselves for quitting. When no one else is involved
in the process, the only person you are “letting down” is yourself, and if you decide you are okay
with that, then there is no real motivation to proceed. If your “who” is someone outside of
yourself, though, you will be far less likely to let them down because justifying that becomes
much more challenging. While the opportunity to let them down always exists, you will be far less
likely to take that action because you know it would ultimately make you feel terrible,
too.Designing The Podcast That Suits YouDeveloping a dream and defining the fuel to that
dream is essential to begin any new endeavor. Unfortunately, many people stop there because
they think a dream is enough, or they become overwhelmed with the idea of bringing that dream
to life. You won’t stop there, though. You want this way more than that.The very fact that you
clearly defined your dream and developed a specific why is evidence that you have the ability to
take the necessary steps to fulfill your podcasting dreams. As you witnessed yesterday, small
actions can turn into big results, rapidly. After just a few minutes, you were able to go from a



vaguely defined vision and drive, to a clearly defined goal and a meaningful source of fuel to get
you there. That is ultimately what the entire journey is comprised of: consistent, small steps that
move you in the right direction. The more you take these small steps, the further you are moved
in your desired direction, and the more success you will develop in a shorter period of
time.Today’s focus is going to be on designing a podcast that suits you so that you are sure to
truly enjoy podcasting and get everything you desire out of it. If, until now, you were looking into
other people’s formulas for success and trying to figure out how you might apply their approach
to your success, chances are you have found a lot of contradicting information. Everywhere you
look, people are providing different details on what it means to podcast, how podcasting works,
how your show should be developed, and how frequently you should be sharing with your
audience. The reality is, while we do have statistics that give us a general guideline as to what
works, there is no one-size-fits-all approach. Designing a podcast that suits you ensures that you
are developing a formula that fits what you can offer your podcast and what you are looking to
get out of your pod cast. Remember, with podcasting you get out of it what you put into it. This
means if you put nothing into it, you will get nothing out of it. Alternatively, if you put stress,
overwhelm, and confusion into it, you will get stress, overwhelm, and confusion out of it. The real
system for success is to find a way to pour passion, excitement, and joy into your podcast in a
practical way that turns results, so that you can get passion, excitement, and joy out of your
podcast, as well as your desired results. When you can combine a positive attitude and a proven
method, you have a fool-proof design for success.The three parts of designing a podcast
formula that suits you and gets the results you need include: having a captivating intro, nailing
the shape and size of your podcast, and having the right output frequency. The key to
successfully designing these three elements is to pay attention to the statistics and use them to
guide the development of your own formula so that you have something that works for you and
provides you with the security of proven effectiveness.Creating a Captivating IntroductionThe
first element of designing your own podcast is creating a captivating introduction that sells
something you are able, and excited, to deliver on. Your show will actually contain two elements
where you can shine here: an intro and an outro. Both can contain music, which creates a
memorable show with a clearly defined identity. Your introduction, however, can go even deeper.
Most podcasts have an introduction that consists of 2-5 brief sentences defining who you are,
what the podcast is about, why you are making it, and what people can expect to gain from it.
Explain all this in as few words as possible, so your audience does not grow bored and back out
of your podcast before ever getting to the actual episode. You want to be concise, lively, and
ready to jump into the episode.Before you get into scripting your introduction, start by deciding
what type of music you want to be associated with your podcast. By now, you might already have
an idea of a little tune you want to use to help introduce your show. If not, that’s okay; you can
always take your time to think about it or browse royalty free samples of music that are available
for your use. It would be best to start with a good idea as to what energy you want the music to
have, or at least one aspect of sound that should be included so that you have a starting point.



From there, you can start searching for soundtracks with that sound until you find the one you
like. PremiumBeat.com, Ben Sound.com, and FreeMusicArchive.com are all great places for you
to look if you want to get royalty free soundtracks for cheap. Once you have found one that you
like, listen to it a few times to make sure it is a sound you would be interested in listening to over
and over again, every time your podcast starts and ends. As well, consider how it relates to your
podcast’s energy, and whether or not it is something that can be easily recognized and
memorized by your audience. A good podcast has consistent music in every podcast. A great
podcast has music that can be memorized to the point where your audience hums it to
themselves or gets it stuck in their head for a little while because it is so catchy. A great example
of this is not actually in a podcast but is associated with the fast-food franchise known as
McDonalds. Even if you don’t eat there, you can likely sing the “Ba da ba ba ba, I’m lovin’ it” jingle
to yourself. Catchy jingles have been used for decades, possibly since the beginning of
advertising itself. That is because these are memorable, making it easy for them to get stuck in
your head so that you think about them over and over again. Even if the brand is not immediately
in front of you, you might catch yourself humming the jingle and thinking about them. Thus, you
are more likely to search it out and interact with it once again.That is exactly what you want to
create with your intro and outro music. The last thing you should consider about your music is
whether or not you can reasonably talk over it. Podcasts are well known for their briefly
descriptive introduction, and that is because this method of introducing the show works. You
should do it for your podcast, too.Introducing your podcast through a brief description requires
you to quickly summarize your podcast in 2-5 short sentences and record it. Then, you will lay
that over the introduction music and play that as your introduction for every single podcast you
create. This specific introduction is not introducing the episode of the podcast, but your podcast
as a whole. Introducing the specific episode can be accomplished at a later point in the
development of your show.Scripting your introduction should be as simple as saying a brief yet
concise and meaningful description of your show for your followers. Since you have already put
effort into defining your dream podcast yesterday, fulfilling this task should be simple! You want
to quickly answer who you are, what your podcast is about, what they can expect to gain from it,
and why it is worth listening to. For example, you might say, “Welcome to the Podcasting
Podcast, where we dis cuss practical, actionable steps for new podcasters to achieve their big-
time dreams without the confusion, hassle, or stress.” This quick introduction describes who you
are (“Podcasting Podcast”), what your podcast is about (“podcasting”), what they can expect to
gain from it (“practical, actionable steps for new podcasters”), and why it is worth listening to (“to
achieve their big-time dreams without the confusion, hassle, or stress.”)Create your introduction
by scripting the answers to these four questions. Then, begin looking for ways to write them
together, so they flow and create a catchy and interesting introduction. If you find you have a
particularly long introduction, see if you can shorten it by getting more concise, eliminating
unnecessary descriptions, or even transferring some of the introduction into the podcast
episode introduction with a simple one-liner that fills in the details that your podcast introduction



misses.A few great examples of podcast introductions might include:“Welcome to the Todd and
Randy show, where we discuss everything sports related. If you’re looking for a splash of
entertainment mixed with some cold hard truths, you’ve come to the right show!”“Welcome to the
Mommy Wine show, where the focus is on wine, babies, and scratch-your-head or pee-your-
pants stories of uncensored motherhood experiences.”“You’re listening to the Music Podcast,
where our number one focus is on the latest tracks and the brilliant minds who laid them out for
us. Are you ready to be entertained?” “Ready for an hour of mystery, thrills, and downright
spooky fun? Welcome to the spooky story podcast, I’m your host Jennifer, and I’m ready to slay
your day.”These introductions are short, concise, and provide quick insight about your show to a
new or long-time listener. Essentially, they are the perfect introductions to spark someone’s
interest and get excited to share time with you!Your Podcast’s Shape and SizeDesigning your
podcast is not just about designing an intro and outro; it is also about designing the bulk of the
podcast itself. At this point, we’re not talking about specific individualized episodes. Instead, we
are talking about the general formula each episode will follow to ensure that it fits into the greater
theme of the podcast you are creating.The first thing you need to cover when it comes to
designing your podcast is to decide what format you are going to follow. Six specific formats that,
according to Voices, have the greatest impact on your audience. These formats will provide
excellent content within each episode, as well as a cohesive flow across your entire channel.
The six main formats include nonfiction narrative storytelling, hybrid, interviews or panel
discussions, repurposed content, educational, and conversational. Of course, you can also
blend these formats together to help you get the exact podcast you desire.To help you
understand these formats a little more, let’s discuss what they are and how they work. Nonfiction
narrative storytelling is a format where you actually read nonfiction stories to your listeners.
These could be stories written in books, or they could be stories you come across or have
submitted to you by your audience. This one is more tricky because you have to have an
excellent storytelling voice that will allow you to entertain your audience, while also conveying
the underlying messages of your stories.A hybrid podcast is one that has a set podcast host, but
that also frequently rotates between guests, guest hosts, and speakers who contribute to the
show so that there is plenty of diverse content from a number of different people. The difference
between a hybrid and interview or panel discussion is how the show is recorded. In a hybrid, the
show is rotated frequently. In an interview or panel, the host(s) always remains the same, but the
people being interviewed or questioned will change from episode to episode. One can be more
conversational, while the other comes off as a more traditional interview.An interview or panel
discussion format allows you to leverage others’ to help you get even more content onto your
show. With inter views, you might interview one person or one unified group of people (such as a
band or co-owners of a small business or nonprofit group) to answer questions you have
curated. For a panel discus sion, you would sit on a panel with others and answer pre-chosen
questions ahead of time. In this situation, you would also be answering the questions, not just
asking them. These are great for getting many opinions circulating, and for encouraging



discussion on important topics.Repurposed content is a format where you essentially repurpose
content you have created for other mediums. For example, if you are already hosting a YouTube
channel or a blog, you might use repurposed content as an opportunity to repurpose videos or
blog posts. This way, rather than having to come up with brand new content, you can share the
excellent content you have already created. Plus, you can start using this as an opportunity to
transform your content into a format that is easy to listen on the go, or while your listeners are
doing other things.Educational podcasts are formatted to educate the audience on something
over a set period of time. These range from bite-sized or short podcast episodes that provide the
audience with a number of facts on a specific topic, to full-sized or longer podcast episodes that
discuss certain topics in-depth. The intention is to teach the listener something new through the
duration of the show. Some educational podcasts aim to provide interesting or unusual
information, while others aim to educate people on something specific such as social justice or
farming practices.Conversational podcasts are formatted to include a conversational experience.
The purpose here is essentially to speak into the podcast as though you were sharing a diary
entry with your audience. They would then listen along to feel as though they are closer with you,
while also getting a snapshot into your life. This is common among people who are developing a
personal brand, or who have a life that may be particularly interesting and worth sharing about.
For example, if you travel a lot, a traveling diary type podcast may be fun to share.It is important
that you choose a format that not only serves popular content, but that also fulfills your passion.
You should feel as though you are genuinely connected to the content you are creating, as you
want to develop a show that you will look forward to making for years to come. The more you
enjoy your show, the easier it will be to make a show that everyone else enjoys, too.After you
have chosen the format for your podcast, you need to decide what the actual podcast episodes
are going to look like. This means you need to decide on the length of each podcast episode,
what you want to offer through that episode, and how you are going to make the episode worth
listening to while also making your show worth returning for.Deciding on the length of your
podcast episodes may be tricky, as you may not feel entirely confident in what is likely to work for
you. It can be easy to get caught up in defining the exact number of minutes, but the reality is
that the minutes themselves are not what truly matters. What matters is what you are offering in
those minutes, and whether or not they are worth listening to. If you have a show that is 60
minutes long, but the content of each episode could have been offered in as little as 20 minutes,
meaning the rest of your show is really just unimportant and unexciting filler, you have a terrible
podcast episode. If, however, you have a show that is 60 minutes long and full of engaging,
inspiring, and exciting content that people are genuinely enjoying tuning into and that they want
to keep tuning into, you have a show that is worth listening to.One rule of thumb when it comes
to podcasting is if you have a show that is going on for longer than 30 minutes, you should have
at least one, if not two entertainment segments that help break up the show. Serious or deep
topics that are discussed for more than 30 minutes can be dense and heavy to follow. Your
audience may have a hard time consuming all of your information because you are providing it



so rapidly that they start to lose focus. Breaking your show up with a small break where your
audience is given a chance to mentally absorb everything you have said ensures that when you
start talking again, they are more focused and actually gain immense value from your show.Your
entertainment segment could be a quiz, interesting facts, a listener engagement game, a shout
out to loyal fans who have been following you for any period of time, a story submitted by a
listener, a story or anecdote you heard at some point that week, or anything else. As long as you
have something enjoyable that your audience looks forward to listening to, you have a great
segment to help break up your show, keep it fun and interesting to listen to and keep your
listeners engaged for longer.Segments are actually an incredibly powerful tool to leverage when
it comes to providing audio content on a medium such as podcasting. With segments, you can
offer plenty of high-value content in a single podcast, over specific periods of time on your show.
A great example of how you could segment your show is as follows. The first ten minutes could
be spent discussing current events, the next ten minutes could be about actionable steps your
audience can take, and the third ten minute segment could be about inspiring your listeners. You
could also include a small segment that encourages your audience to engage with you. By
breaking your show up into segments, people know what to expect, they look forward to each
segment, and you are able to more clearly organize your show script and experience.Output
FrequencyThe last thing you need to focus on when it comes to developing your podcast is to
decide how frequently you are going to upload new podcast shows. Most podcasts upload at
least once per week, though others upload as often as daily or as little as once per
month.Decide on your frequency by considering your audience, your topic, and the length of
each episode. If you will be uploading 15 minute episodes and you know your audience can
easily digest that on a day to day basis, you might want to upload new shows daily. If, however,
you will be uploading 30 minutes to hour long episodes, or longer, you will want to reduce your
output frequency. Uploading fewer longer episodes means that your audience has more time to
get through each episode before you upload a new one. It is also more realistic for you to create
this content and sustain your output frequency.It is important to note that despite the fact that
monthly podcasts exist, they are not an ideal way to go. Monthly podcasts often have to be
rather lengthy to create enough content to make up for having to wait an entire month between
episodes, plus they happen so infrequently that people tend to forget about you. As well, just
because you are posting monthly does not mean you can get away with a 3-4 hour episode. It
would be better to break that up and deliver it weekly, rather than deliver something incredibly
long once per month.You can also determine your frequency by considering the type of content
you are creating. How frequently are people interested in consuming your specific type of
content? Do they want to consume it multiple times a week, once a week, or once every other
week or every few weeks? The answer to these questions largely depends on what type of
content you are creating. For example, if you are hosting a podcast that reviews new music, you
may want to host it just once or twice per week so that you have time to listen to new music and
produce thoughtful feedback on the music you have listened to. If you were hosting a podcast



about the latest tech updates, though, you might want to share shorter daily episodes. This is
because every day, new tech developments are being announced, and you do not want to fall
behind on these trends and lose your audience to someone who is more up to date and quick
about sharing.After you have considered the average length you want your episodes to be and
how frequently you will be uploading, you want to compare it to the following chart to see if you
are within the right ballpark for your preferences and your audience’s preferences.The following
chart compares the length of the episode to output frequency to give you an idea of what works
best, and what is most realistic for you to create on an ongoing basis:Semi-daily episode (two
per day): 1-5 minutes per episode. Daily episodes: 1-15 minutes per episode, up to 30 minutes.
Weekly episodes: 15-60 minutes per episode, up to 90 minutes.Bi-weekly episodes: 60 minutes
per episode, up to 90 minutes.Monthly episodes: 60-90 minutes per episode, no more.If your
chosen length and frequency are not matched up in the above chart, I highly recommend you
adjust either your length or output frequency. It may seem intimidating or unmanageable right
now, but you will find that with the right length and frequency, you will be able to offer plenty of
high value content to your audience and frequently enough to stay relevant. If you look at this
chart and feel like you have absolutely no idea what you would say or where you would begin,
fear not! Starting tomorrow, we will be digging in on ways that you can maximize the quality of
your show so that you have plenty of high-quality content to share, and your listeners are
captivated by everything you have to say.One last thing I must point out that it will save your
sanity as a beginner is the power of batching content. Podcasters batch content as a way to
streamline their time spent on each stage of producing a podcast, which results in a much less
stressful podcasting experience. To batch your content, you will first determine how much time
you can consecutively spend in the studio recording your podcast. Then, you will figure out how
many episodes you can reasonably create in that timeframe. For example, if you have 8 hours in
the studio and you are creating 15 minute daily episodes, you could reason ably create around
25 episodes in a single session. While you could technically get as many as 32, you would want
to factor in time for rest, eating, bathroom breaks, and do-overs in case you make mis takes (and
you will.)During those 8 hours, you would then record all 25 podcast episodes. Next, you would
edit all 25 podcast episodes at the same time. Then, you would upload them into your
production suite and schedule them for their launch dates. By doing this, you streamline the
process, have plenty of content made in advance, and don’t have to go back and forth between
recording, editing, and publishing all of your content. In the above scenario, you would only need
to record for 1 day every 14 days to create enough content for a daily show.Understanding and
Implementing the Catalysts for an Immersive ShowThe design of your show should be your first
focus. Once you have that down, you need to be focused on creating high-quality episodes. Your
episodes need to be captivating and inspiring so your audience enjoys them and comes back for
more each time you release a new one. If you are new to using the power of your voice and
spoken content to create engaging content, it may seem strange to rely on your voice and your
content to create strong relationships with your audience, while inspiring them to come back for



more. Fortunately, it is much easier than you might think, and if you let yourself relax and rely on
high-quality catalysts for an immersive show, you can actually have a lot of fun with this entire
experience.I find with new podcasters that their fear and tendency to hold back their voice and
minimize the quality of their expression comes from not entirely understanding what gets your
audience excited, or what makes them want to listen. You might also feel silly when you realize
that the more expressive you are, the better, which can sometimes be the opposite of how you
communicate in your day to day life. When you learn exactly what your audience needs to hear,
and how they like to hear it, your audience becomes insatiable because the quality of your show
explodes. This is the best way to grab the attention of your audience and keep it.An excellent
way to quickly get over the fear of sounding silly, or the discomfort that leads to you keeping your
voice small, is to truly talk about something you are passionate about. Never underestimate the
power of your own passion. When you are passionate about what you are talking about, you will
have a hard time not showcasing that passion in your voice. As a result, all that expression and
energy will come naturally, and you will not have to work so hard to make it happen. Plus, you will
carry natural confidence with you. All of this will translate into an incredible show that people are
thrilled to tune into for each new episode.The four catalysts to developing an immersive show
that will capture your listeners and bring new listeners to your show with each new episode
include: using the power of your voice, writing a compelling script, building parasocial
relationships, and adding explosive flavor to your podcast. The more you can incorporate these
elements into your podcast, and do so with excellency, the more each episode will take off and
help you truly launch into the glory podcast success.Write Compelling ScriptsWriting scripts for
your podcast is the secret sauce for making each episode as stress-free as possible. If you have
already planned out what you are going to say and how you are going to say it ahead of time,
there is no reason to feel pressured to figure it out on recording day. This way, on recording day,
you can focus more on the power of your voice and keeping things running smoothly.How you
script your show will depend on what type of show it is. Some shows do better with a small script
that keeps the host organized and focused, while other shows may be scripted all the way
through to ensure the podcast is perfect from start to finish. Generally speaking, podcasts with
more conversational tones or ones that are run by people who are highly confident in their
recording skills are done with minimal scripting. The scripting is solely to keep the host on topic
and to prevent them from spending too much time talking on any given subject. On the other
hand, if you are new to podcasting or if you are talking about something that is particular, or that
may require you to remember very specific information, scripting is a powerful way to help
yourself along. With a proper script, you can keep yourself from having to think through what you
are going to say, and instead focus solely on your delivery.Writing your script in advance also
helps reduce the amount of time you spend in the studio, as it allows you to focus solely on
recording, rather than on creating content and recording it at the same time. In order to achieve
this, though, and leverage the power of a script, you must write the perfect script. A proper script
should follow a specific formula that allows you to cover all of the necessary content for your



show, and that provides you with the ability to keep the show engaging and captivating. With the
right formula, you also seamlessly flow from one point to the next, generating a cohesive and
enjoyable podcast.The general formula you should follow, per Castos “Podcast Script 101” is as
follows:Sponsor MessageIntroductionMusical jingle/sound effectsLonger explanation of what is
in storeTopic 1Main pointSupporting pointSupporting dataSupporting quoteSegueTopic 2Main
pointSupporting pointSupporting dataSupporting quoteSponsor messageTopic 3Main
pointSupporting pointSupporting dataSupporting quoteSegueOutroCall to actionSponsor
messageMusical jingle/sound effectsAs you write your script, it is important to keep it
conversational and to write it in a way that supports your delivery. Creating a conversational
script ensures that your script does not come across as being too stiff or stuffy, and prevents you
from developing a monotonous sound that causes people to immediately tune out. Another
benefit of creating a conversational script is that it allows you to feel more relaxed in your
delivery, and it creates more room for you to truly share your passions with your audience.
Creating notes to support your delivery makes it even easier to liven up your voice and deliver a
great show. This ensures you follow the proper pauses, emphasis, laughs, sighs, and other
dramatic effects to brighten up your energy and make your show more enjoyable to listen
to.Even if you are brand new, you should still leave space in your script for you to go off on
improvised tangents. Being able to chat on what ever comes naturally in that moment is a great
way to keep the podcast more authentic and present to the moment that you are recording. Plus,
this can make the recording process far more enjoyable. Remember to keep your tangents on
topic so they are relevant, and don’t forget that you can always edit them out at a later date if you
do not particularly like them.As you record your podcast, be mindful of descriptions and pace.
Descriptions allow you to bring the listener into your experience by actually describing the
experience to them in a way that draws them in. For example, if you talk about your recent trip to
the grocery store, describe what grocery store you go to or offer a few descriptors to help your
listener picture the scene in your mind. Don’t be too extensive or in-depth, just say enough to
give your audience a clear vision in their mind. As you do all of this, maintain a reason able pace,
so you do not rush through the episode, or put listeners to sleep by going too slow. Speak using
a conversational pace that allows you to get information across in reasonable timing, without
rushing through so people miss everything you said.
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Eric Madeen, “How to break on through to the other side .... The author clearly knows all about
podcasting. In easy to understand language and well-organized chapters he delivers. From how
to maximize SEO and even Facebook group etiquette he covers all the bases. He also tells us
about how fast this area is growing, citing numbers of podcasters from the UK to the USA. While
I'm into the written word as a writer I'm going to turn my daughter onto this highly informative
guidebook since she has told me several times she wants to launch a podcast. Finally, some of
the tricks here can be applied to promotion of my books ... Wish the author would go there as in
telling us how to market the printed word.”

Tim Antonie, “Great lesson. This is an excellent resource that teaches how to start a podcast in
basic, common terms. This book provides practical advice on how to do so in an effective,
sincere, and long-term approach. I appreciated the particular equipment and publication
suggestions. Simple and straightforward, with plenty of information and a consistently positive
approach. The book has a good flow to it, and the style is simple to comprehend. This is the
book to read if you want to learn everything there is to know about podcasting and how to get
started.”

E Sizmarick, “perfect for this old dog. I've been consuming some content and "researching" for
too long now. This book actually got my butt in gear. It's actionable, and utterly exhaustible in its
helpfulness and every possible thing that I needed to know. After going through the book, I knew
it was time for action. Highly highly recommend. Awesome resource on podcasting.”

Cortez Ranieri, “Amazing Bundle!. I really enjoyed this bundle on podcasting for beginners. It's
so informative and really teaches you how to reach your target audience and actually get
downloads. It's very well written and very easy to follow along. If you're looking to start a podcast
and actually make it a success rather than a waste a time, I'd highly recommend starting with
this bundle before purchasing equipment etc.”

Karen Bryson, “Great Resource for Podcasters. If you're new to podcasting, this is an terrific
resource. This two-book series provides everything you need to know to create and market your
show. The book series includes tips to develop a brand with a message and create a community
around one's show. If you're looking for an all-in-one system to go from idea to successful
podcast, I highly recommend this resource.”

Megan, “Great bundle deal here. I've been interested in expanding my online business for my
followers and this bundle has really excited me to get set up and start right away. I feel more
equipped with this very clear and concise guide. It's loaded with educational information and will
definitely get your wheels turnin if you're wanting to delve into the world of podcasting.”



arkieblogger, “Podcasts for beginners. I didn't know much about podcasts before I read this
book, but it is so informative and clearly written, that makes it all so easy to understand.”

Larry Skorupski, “I did not know the first thing about podcasting.. This 2 book series shows one
how to start podcasts and market them successfully. I have never created a podcast and now i
am getting ready to start my first one. If you are a newbie like me or a seasoned pod caster, the
tips and tricks in this book will help.”

Fox, “Everything a podcaster needs. Interested in podcasting/looking to create one? Already got
a podcast but not sure how to market it/ expand your audience? Look no further, this is for you! I
don't need to write a long review as these books will speak for themselves. What I will say is that
it is definitely worth the read, and by reading these books I have improved my podcasts by
HUGE amounts. I've recommended this to all my podcasting friends.”

Harry Beck, “Amazing. For the price I am simply astonished by the educational value given in
these books. I have started to implement many of the strategies inside and I have seen solid
increase in my listenership on a weekly basis. The most notable ones is probably the PGL
strategy and the growth and hibernation cycle both inside the podcast marketing half of the book
(although it’s more like 2 thirds lol). I can’t recommend this enough to any other podcaster who’s
serious about growing.”

Matas Cibirka, “Great and thorough information.. From knowing your target audience to
equipment to guesting and researching this book was thorough. I thought I would be
overwhelmed with this being a bundle but it has been the best decision I have made. It’s
everything you need in a guide about podcasting. How to pick a topic, how to run an interview,
how to get guests how to guest, and how to run yoru social media so that you can grow your
podcast listeners with ease.”

Jac, “Lovely books!!. I didn’t get bored at any point and was actually enjoying learning about the
different ways to grow the podcast when it’s up and running. Podcast startups focus on why
community building is so important which is something I didn’t hear many other places during
my research into a podcast.”

Paul, “Excellent resource for newbies. This is a great guide for podcasters, which offers lots of
useful tips and tricks. I’m not a very experienced podcaster and it’s already helping me create
better content for my listeners. The author includes lots of helpful resources in this book, which
will help you to get started with podcasting. I would definitely recommend it!”

The book by Daniel Larson has a rating of  5 out of 4.5. 123 people have provided feedback.
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